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CENTRAL OHIO GREENWAY-

Advancing access, connectivity, health, and more
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CENTRAL OHIO GREENWAYS.:
opening access to the Communities




GREAT AMERICAN RAIL TRAIL

This independent economic analysis finds that the
Great American Rail-Trail® coul generate annually:
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TRAIL TOWN FRAMEWORK
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A Trail Town is a community through which a trail
passes that supports trail users with services,
promotes the trail to its residents, and embraces
the trail as a resource to be protected and
celebrated.

ON TRAILS

7 Practices of Healthy Trail Towns

--North Country Trail Coalition (adapted)
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“To be a Trail Town is to make the decision to pay

attention to trails” — and invest in them.
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THE CENTRAL OHIO

October 2023 Develop a Central Ohio Trail Town
Central Ohio Trail Town Framework and regional initiative

Framework Expansion: that will:

Considering the Needs of Urban
and Suburban Communities

* Support local quality of life by
addressing active transportation
options for residents

Make communities more walkable
and bikeable to maximize trail
user visits and trail user
spending.

Fouvard




COMMUNITY ELIGIBILITY

P
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A

Infrastructure Wayfinding Art, Culture, &
Placemaking

s

Marketing & Community &
Communications Business
Engagement

Economic
Catalysts

Eligible Communities

v Should be able to accommodate trail users
with business services

v Should be located within 2 miles of a Central
Ohio Trail of Regional Significance*

v'Must declare a commitment to designation as a
Trail Town via city or village council

v Will have to maintain their trail town
designation from year to year

*Should be committed to active transportation
infrastructure that allows people to safely walk
and bike between the trail and community.

MORPC




SHORT TERM COMMUNITY IMPLEMENTATION

« Bike Racks & Bike Parking
Parklets
Pilot Bike Share

Bike and pop-up pedestrian lanes

Wayfinding




_BlKE LOCK?

Borrow one inside at
the front desk!

TRAIL TOWN TOURS — BEXLEY
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TRAIL TOWN TOURS -
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EASTON

TRAIL TOWN TOURS



— DRIVING
PARK AND HANFORD VILLAGE

TRAIL TOWN TOURS



COG TRAIL COMMUNITIES: KEY FINDINGS I ‘ MORPC

v

1.Addressing the
Whole Community

A Trail Town initiative that is
managed by MORPC, a
regional planning
organization, is uniquely
positioned to approach trails
and communities in a holistic
manner.

\i:.:.

2. Diverse
Community Types
Need a Flexible
Program

Expanding a Trail Town
initiative to include a wider
spectrum of community
types will result in a program
that would need to operate
differently than existing
efforts to successfully serve
participating communities
and trail users.

L

49

3. A Large Regional &

Metropolitan Trail
Town Program is a
New Frontier

The City of Columbus is
significantly larger than most
recognized trail communities,
putting the Central Ohio Trail
Communities Program in the
position to demonstrate how
a Trail Town initiative can be
effective in a large, urbanized
area

4. Urban and
Suburban
Communities
Present Unique
Opportunities and
Challenges

Central Ohio’s urbanized
communities present both
unique opportunities and
challenges concerning Trail
Town implementation and
the trail user experience

5. Participating
Community
Geographies May
be Harder to
Define

The boundaries of urban
communities may be less
defined in dense areas




IMPLEMENTATION CONSIDERATIONS

MORPC

* Urban Character & Experiential Shifts
 Diversity & Inclusion on Trails

This is not the Trail Town
program of yesteryear!



UNION

NATURE BASED PLANNING:
collaborative work on local & regional trails

Current Projects Include
Trail Towns Framework
Wayfinding Strategy: Beyond Signage
Outdoor Trails Pass — Experience Columbus

Mapping Natural Assets

CENTRAL OHIO
TRAIL TOWN FRAMEWORK

Central Ohio Blueways —

INSPIRED

EXPLORATORY

Feeling

The trail user is oriented to where they are
and where they're going, and confident they
can get their basic needs met at any time.
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NEXT STEPS:
Collaboration

>>>> TRAIL TOWN WORKING GROUP
>>>> TRAIL TOWN PLANS

>>>> FEDERAL FUNDING and STATE FUNDING




COG WAYFINDING STRATEGY GUIDE ELEMENTS

WAYFINDING STRATEGY GUIDE ELEMENTS

GOAL: All Central Ohio Greenways users feel on their journeys.

1 2 3 & S

TRAILHEADS MAPS & SIGNS TECHNOLOGY CREATIVE TRAIL
will orient trail users to will keep trail users will enable trail users ELEMENTS AMBASSADORS
both the trail and the moving effortlessly to, to access current will help trail users will be the social
places it runs through, and | from, and along a trail by information on create mental maps that support for trail users
welcormne them with vital providing the information routes, amenities, and enable them to better within trail-adjacent
amenities. they need, at precisely the destinations. navigate the trail over communities that help
point at which they need it. time. them find their way.
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DON'T MAKE
ME THINK!

Wayfinding
elerments will
be predictable,
consistent,
and simple to
understand.

KEEP ME
MOVING!

Wayfinding elements
will be at the proper
scale for cyclists,
walkers, and those
using mobility
devices. There will be
clarity at all decision
points. Trail users will
not need to stop for
any reason unless
desired.

FILTERED THROUGH

MEET ME
WHERE | AM!

Wayfinding
elements will feature
inclusive design and

universal icons that
are accessible to
all users. They will
prioritize the needs
of new trail users,
and the needs of trail
users over providers.

ANTICIPATE
MY NEEDS!

Wayfinding elements
will provide users with
the right information,
at the right time, in
the right format. Trail
users will have the
assets they need,
when they need
them.

RESULTING IN

MAKE IT
MEMORABLE!

Wayfinding
elements will include
rmany types of
environmental cues,
including public art.
Mermorable places
will support the
creation of robust
mental maps.

HELP ME
CONNECT!

Wayfinding elements
will allow trail users
the opportunity to
connect with each
other and with
communities’ people,
places, and cultures.

CREATIVE TRAIL
ELEMENTS AMBASSADORS
Chapter 7 Chapter 8

TRAILHEADS
Chapter 4

MAPS & SIGNS
Chapter 5

TECHNOLOGY
Chapter &6

TACTICS

MORPC




COG WAYFINDING STRATEGY GUIDE ELEMENTS

ldeal Trail User

EXPERIENCE

e Feeling
INSPIRED

The trail user is delighted by a punctuating experience on or
near the trail, which may pertain to the art, history, culture,
performance, or other unique aspect of a place.

Feeling

EXPLORATORY

The trail user is enticed off-trail to partake of local assets and
amenities, assured of their ability to find their way back to
the trail when they're done.

ENHANCED

Feeling

SECURE

The trail user is oriented to where they are and where they're
going, and confident they can get their basic needs met at
any time. :

ESSENTIAL




COG WAYFINDING STRATEGY GUIDE ELEMENTS

WAYFINDING
PRINCIPLES

With wayfinding defined, it is
necessary to identify the principles
that will guide the application of this
wayfinding strategy. A quick online
search for “wayfinding principles”
yields many different examples, with
some common themes. The utility
of each has been evaluated and
synthesized into the following original
format. Motably — each principle is
expressed as if spoken by a trail user,
again centering what they need to
hawve an exceptional trail experience.

Wayfinding elements will be at the proper
scale for cyclists, walkers, and those using

MAKE IT MEMORABLE!

Memomble places will support the
creation of robust mental maps.

MEET ME W

KEEP ME MOVING!

“Wayfinding elements" will include
many types of environmental cues,

including public art.

There will be clarity at all
decision points.

Trail users will not need to stop
for any reason unless desired.

Wayfinding elerments will feature
inclusive design and universal icons
that are accessible to all users.

Wayfinding elements will prioritize
the needs of new trail users, and the
needs of trail users over providers.

HERE | AM!

DON'T MAKE ME THINK!

Wayfinding elements will be
predictable, consistent, and simple
to understand.

HELP ME CONNECT!

Wayfinding elements will allow
trail users the opportunity to
connect with each other and with

.
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communities’ people, places, . ANTICIPATE MY NEEDS! .
and cultures.

Wayfinding elements will provide users
with the right information, at theright T

- time, in the right format. -

Trail users will have the assets they
‘ need, when they need them. .
L &




DATA COLLECTION

An Easy-to-use
Asset Collection Tool

Contact MORPC for access to the onling form
deve 1 to facilitate the Ohio to Erie Trail

ASSETS COLLECTED

ale £
TRAIL ACCESS POINTS ARTS/CULTURAL/
HISTORICAL

1

BENCHES

34
TRAILHEADS
51
ACCESS POINTS

KIOSKS

Ageet Lollection Tool

wi AN sl Lo il than b ow

BRIDGES

OVERLOOKS/
VIEWING AREAS

= ON-GROUND
Each colored dot represents MARKINGS

atrail asset that was Licking

<2
identified during the PUBLIC PARKING AREAS

inventory process. Dots e ]
were generated on the map OHIO TO ERIE RESTROOMS 4
in real time as assets were Cj TRAIL SICNS RECREATIONAL

entered into the Survey123 0
data collection tool. = 13+
CAMPING, LODGING, )

FOOD & BEVERAGE TRASH CANS

Az Imdgy r'r-a{l;hrﬁl‘



FEATURE AccESs TRAILHEAD LEVELS

REQUIREMENTS POINTS

ENHANCED PREMIER
e I e | ¢ | TRAILHEAD TYPOLOGIES
Information Kiosk/Map o o
Bike Parking o 0
Seating o o
Transit Access* o 0
Sidewalk Access o o
Restrooms o o
Water Access o o
Placemaking Elements 0
Shelter(s) o
Facilities Staff o
Unique Design 0
= _ ACCESS POINTS
=
. 2 : 5 _ = —
5, § i3ig? : . c3iiod
S: 8z 535'95 , 8Efge .53 8z £ ¢ 4§ 32 34
L,y 2iBiaE pEEECL, i ,2858%5z23822¢¢g¢g: EENCOLE
¥ x &3¢ 28355383y 8 ¢ ¥ 8 23 gt 2zgar o2 8
EXISTING '§ € & g & > 5 o o & 9 & 2 2 & 3 @ < 3 2 £ %8 0 EL Y za e @ 5 3
= [ = F 9 2 2 4 a0 4 2 88 z z 8 sz E a z & ¥ ¢ 4 5 g ¥ g L g =
Tearomes £ B8 83 s BE8EfEiiiiia §§1 ffe:iiiisiazg
a] m
FEATURES § 2 5 §¢ ¢ 50383 588 3% 3 S §9§dsfx§i3:0¢8:20 3
Information Kiosk/Map
Bike Parking
Seating
Transit Access <1m 0 0 o 0 0 0 o O 0
sidewalkAccess (D) @D (OO OO0 OO0 0 OO0 00000 0 0|0 OO0 00 00 0 0
restrooms | D) | D 10|10 (OO0 00| O 0 000 0 00 000 o
Water Access 0 o o 0 o 0 0 0 0 ﬂ 0
Transit Access < 25m 0 0 0 o 0
Placemaking Element(s) 0 0 o o 0 0 o
Shelter(s) o o 0 o o o 0 o 0 0 0 'o o 0
Facilities Staff 0
Unique Design o 0 o 0 0

104 FINAL | MARCH 2024



COG WAYFINDING STRATEGY GUIDE ELEMENTS

TRAILHEAD
DISTANCES
> 3.0 MILES

LEGEND

@D DISTANCE BETWEEN
s TRAILHEADS EXCEEDS

3 MILES |
|

VULNERABILITY INDEX

<=0.40 MOST VULNERABLE
041-050

0.51-0.60
|
0.6+-0.70

000000 e

There are 15 stretches
along the Ohio to Erie Trail where
the distance between trailheads
exceeds 3 miles, with the
greatest gaps being in the areas
of highest démugraphic neead.
This suggests that at least 15

additional trailneads or trailhead-
like facilities should be offered to

better selrve trail users.
|



COG WAYFINDING STRATEGY GUIDE ELEMENTS

POTENTIAL
TRAILHEAD
LOCATION

{ar )

LEGEND

| T
@ CURRENT TRAILHEADS
@ TRAILHEAD-LIKE PUBLIC
~ FACILITIES

@ POTENTIAL NEW-BUILD
TRAILHEAD SITES

This map demonstrates
that there are numerous

public facilities, particularly

| 5 : ! 588801 455 ;}E'og P g8y in Franklin County, that can
The potential new-build trailhead i = e e S ER% - t'. b potentlally_serve as trailheads

sites were not formally evaluated / - 8, '. 0 o ] ; - (green dots). Up to nine
for suitability. Rather, red dots A _ : o SEgug e : - — additional trailheads should be
““:;;“f_ff;:ﬁhfx' ——— 2 H : : i co nsideredlin the approxmiate
to Illustrate what adequate i Ll o —‘.; it i i i / areas dr-zl:mted by red dots.
coverage might look like. P :
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COG WAYFINDING STRATEGY GUIDE ELEMENTS

e

Alum Creek
Trail

9 EEGIN

— —e i |
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Park TRAIL |
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COG WAYFINDING STRATEGY GUIDE ELEMENTS

SIGN SYSTEMS

IN USE

LEGEND

COG |

== |
OHIO TO ERIE TRAIL

COLUMBUS PARKS & REC
METRO PARKS

opor

DANVILLE LOCAL
DELAWARE COUNTY
GALENA

GENOA TOWNSHIP

HEART OJ—' CHIO

Asit pasf‘.es through
Central Ohig, the Ohio
to Erie Trail features 15
different types of signs.
Many communities use

the standard Central

Ohio Greenways sign
system or a slightly
mnd'rfiul'zd version of it.




COG WAYFINDIN **
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COG WAYFINDING STRATEGY GUIDE ELEMENTS

Color System
Updates

The COG brand guidelines assign a color to each trail.
With the planned expansion of the COG Regional Trail
netwark, the COG color palette must be expanded. This
guide identifies four additional colors for new trails. The
primary COG green is intended for all minor trails and
connecting trails.

TRAIL SYSTEM BASE COLORS

COG GREEN

CMYK CMYE
TOLT.ELTE 0.0.0.0
HEX
zZFIF HEX
FFFFFF

FONTS

Destination

Frutiger Condensed Bold
+50 LETTER SPACING

DISTANCE 0.5 mi

Frutiger Condensed
+30 LETTER SPACING

(o]

ks

?

ORIGINAL COLORS ADDITIONAL COLORS

CMYK ¢ CMYK

MEW Major Trail

Rocky Fork Trall

Darby Creek Trall

Olentangy River Trall

NEW Major Trall

Alum Creek Trall

Echoto River Trall

Big Walnue Creek Trall

NEW Major Trail

Emerald Trall

Camp Chase Trall

)

=

o

E Q
: ] :
7 B
1R
=

s

)

MORPC




COG WAYFINDING STRATEGY GUIDE ELEMENTS

Multi-use Trall
formerly, Shared- Q»b Mobility Hub
tur Multl'?.l.'sn Path) 3 The Easton Transit Centerand [
Ashared-use path ,d) -. #—— Park and Ride, operated by T b
M connects thesouth ™, o COTA, ks 3 major hub for public .
arse Rd e or morss o with & transit In the Columbus area. b

the Alum Creek Trall.

COG 3
TRAIL TERMS =

Trall Spur (proposed)
With 3 new tralinead at Sunbury
nd and Easton Way, Easton Way'
couldd recehve Infrastructure
IMprovements: to make it easier

Trallhead (proposed)

Cleveland Ave

This plan proposes a new
Ferris Rd tralihead to be bullt at . / foT peapie to travel from the tral
Patrways Park at Sunbury Rd . 1o E35ton Town Center.
Easton Way
coG Trall (formerly, Trall of
L e o v
B Alurm Cree 5 muitl- Central Ohio doss mot curment ,
@ REPRESENTATIVE SITE Nifbeac i e tigucsd b | 5 e
pecple ta major destdnations Towens, but Easton Town Center o 3
will b2 a contender when the b=
This map shows how COG trail Greenway Trall Program tainches, 3 _§
The Alum Creek Trall s also =
terms should be applied. It 8 greenway trall, meaning it 2 5
highlights exemplars of each trail 5 BATIR K 8 T FACH I S o (1]
space Gresnway tralls are z
term defined on the previous & type of multl-usz trall Declizlon Point
The Alurm Creek Trall diverges
page, as found in the Easton area Innis Rd &t Innis Park, with one path
near the Alum Cresalk Trail. oortin ulng on and ancther leading
trall usiers 1o the parking lot.
McCutcheon Rd @
Route
1 Park Ave The Onis to Erle Trall 15 3
miSNOm 21 It k£ 3 routs Comprsad
of many tralls 2nd on-road
segrnern ts throughout Ohig,
Includin g the Allsm Creek Trall
Access Polnt

The Alum Creek Trall can be
accessed where it Intersects
Agler Road.

Sldepath
A12:-mile path
along the Mock
Road will connect
Lincen resigents
tothe Alum Creek
Trall at Sunbury Rd.

MORPC




COG WAYFINDING STRATEGY GUIDE ELEMENTS

At-Trail Signs & Maps
(Continued)

REVISIONS

COG WAYFINDING SIGN

REDUCE CONFUSION

ACCESS POINT

ACCESS POINT IDENTIFIERS
Access Point |dentifiers assign a unigue identifier to

each trail access point so that trail users in need can Alum Creek Alum Creek
more accurately report their location to emergency Trail Trail
personnel. Access Point ldentifiers, whether stickers |
or metal signs, should be posted on Wayfinding Easton i ]
: ; ; Town Center @
Signs at all trail access points. 2 5|M PLIEY & AMPLIFY
1 mi 2
TRAILHEAD FACILITY SIGNS A 1.1 miles
Trailhead Facility Signs identify an official trailhead Westerville =
and quickly inform people of its amenities, hours 7]
of operation, and management. Trailhead Facility 'f 8.1 miles e
Signs should be posted on all structures serving as Cleveland
trailheads.
A 157 miles
COGC WAYFINDING SIGN
SRTrmEE _ _ EASTON STREAMLINE
COG Wayfinding Signs alert trail users to the trail THA".HEAD ]

and routes they are traveling; list up to three off-trail
destinations, plus the distances to and amenities
available at them; and provide trail sponsor and
ermergency contact information. COG Wayfinding

Sponsor
Messaging -
Signs should be posted in both directions at all trail (o Frankhn Coumy Weisa barks

access points.
CURRENT REVISED

FINAL | MARCH 2024
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OHIO TO ERIE TRAIL

SIGNAGE RECOMMENATIONS
-(D—

OHIO TO ERIE
% TRAIL
SCIOTO

| BIKE ROUTE | |

TRAIL

CURRENT MUTCD REVISED

Scioto Trail

Thomas W. Hopper
Legacy Trail

Thomas W. Hopper
Lquey T |

o)X

BIKE ROUTE

HNON-MUTCD

CURRENT REVISED CURRENT REVISED CURRENT REVISED

TO-TRAIL SIGNS
COG TRAIL ID SIGN

BRANDED DESTINATION SIGNS _
Alum Creek

Trail

Alum
Creek Trail

TRAIL ACCESS

OHIO TO ERIE
. TRAIL

MUTCD

‘DISTRICT- 4

DOWHTOWN COLUMBUS

Town Center
=» 5.0 miles

ALL SERWVICES

EMERGENC
Rangar Dbpakd

ALL SERVICES

TRAIL ACCESS

e TRAIL ACCESS
4 CURRENT REVISED

INTERACTIVE MAP

COG/OTE BRAND COG BRAND

COG DIRECTIOMAL SIGH

Alum Creek Trail

Ohio Daminican
University

A 1.2 miles @
Shepard Library
A 15 mile: @@

Dawntown Columbus
A 5.7 mile: BEE@

CURRENT REVISED

COG ROAD SIGMH

&) MORSE ROAD

]
Easton B2

NEW



CROSSINGS AND ON ROAD
SEGMENTS
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; LEGEND S A el
; @ ON-ROAD SEGMENTS OF ol
THE OHIO TO ERIE TRAIL ? 7, " '
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The places indicated in maroon on L L\"L.: i 3 ’
this map are those where the Ohioto P i
Erie Trail route is on-road. ‘E - H
e Sy 5 S ‘
y 3 Vo
@ L ®
Madisan #
ﬂ’_ i : N
A 1"=6mi. S _

SCALE: —— ®
FlI cCoG-branded crosswalks such os these could enhance crosswalk safety and keep peaple on a route that has diverged from o trall, Though creative crosswalks are N - i
still being studied in the LS. and are not widely approved for mojor madways, the treatrment should be applied when possible ffor example, when a trall crosses o 5 mi. i

private parking lot drivesvay) L )

SN

T e e

[ = I -

- -
ez




DETOURS

On-Trail Signs & Markings
(Continued)

PAVEMENT MARKINGS

Pavernent rmarkings can be used to augment the

sign systern and reinforce critical trail information,
such as cautions, detours, rules, abrupt stops, or tricky
turns. Paveme nt Markings should be used at the
discretion of trail managers at sites where additional
information would benefit trail users.

FINAL | MARCH 2024

Source: Desikgning Lacal
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,-‘ﬂ A fang-term trail detour during construction at The Chio State University
- wos communicoted with trail stickers and a green dashed line that mode
" following the route o searniess expenience.




COG WAYFINDING STRATEGY GUIDE ELEMENTS

Testing a Routing
Hypothesis

i P 3
A missing trall access point In Howard, Ohlo caused
Maps to route people far out of thelr way on a trip from East
Knicxx Elementary to the Hellbender Preserve.

when trail data —in particular, trail 2 > point data —is
from the most popular mapping platforms

d the hypothesis that : -
e rore direct, trail t . < £

55 point data. : Tfward | linar L
p o 1 Q o
T, bt v d
i) ll? r; fa
ge of Howard, S, I s
uting query was submitted p i, 5
; A Park ;
s (Howard) to seewhat ki 4 q”fnﬁ e
nd that trail acc B .
: / .
utes between two points 7 i o

A

near the trail to be unne arily long and indirect J
The team alerted Google Maps to the missing trall access poimt
The team provided trail @ points to both mapping at Rotary Park.

rrnis and waited until they : d. Aff

asubmitted their routing query :
in both contexts, and with h mapping p 3
employed the new trail access points and were much
maore di asult {the ma ight show what this
procass lo ik in« 3 nd OSM). The team
then updated a h all g m g trail

ints along th

Google made the cmnplmmmrmmpmm
efflclentiv usirm the srall.

s L

iy = B i

RS, i
E, 1___ b~y .

hgm A2y 1 e 5.

mummhw:-mmmmmuhn
missing trall access point.

OEM alicwed the team to directly add the trall access point.

Aetin
¥ Pk

T Iy

i
T

-~
OSM began factoring the trall Into Its route almost Immediately.

. D
6.0 STRATEGY 3: TECHNOLOGY

Mapping Trail
Amenities

Having experienced success at improving bike routes
with trail access points, the team reached out to Google
with additional trail data to see if they would use it as
wizll. This included all trailheads, their location (latitude
and lengitude) and amenities, and a link to COG's
website. This was submitted as a Points of Interest cav
file, as per Google's requirernents for data sharing.

Though Google rejectad the amenities data, they
accepted the remainder of what was submitted. This
means that all 34 Ohio to Erie Trail trailheads within
the project scope now appear on Google Maps with
their name and precise location, a photo, and a link to
centralohiogreenways.comm.

MORPC
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NAYFINDING STRATECY GUIDE FOR THE CENTRAL CHIO CREENWAYS

Using Creative Elements as Wayfinding ' =K it
ere are 12 sites W

< i creative elements along
N this segment of the Chio
: ' to Erie Trail — murals,
{J sculptures, creative bike
H racks, historic structures,
and cormmmunity art
projects. Long stretches of
trail, however, feature no -

creative elements at all. {3

h e i N N
: e iy o
e S e i o Y AT W RE g

Historlc
columbus

= Columbus Ohio Rocks is o community rock snake
. keeps growing.

CURRENT CONDITIONS

There are 13 creative elements visible from this 120-mile
trail segment. Thay are all outstanding, and form the
backdrop to many Chio to Erie Trail selfies, but long
stratches of the trail have no artistic elements at all.
Some stakeholders have even called the trail "boring.”
There is a strong dernand for more creative elements
along the Ohio to Erie Trail through Central Chio.

“ How do we market how great

Knox County is? How do we %
elevate current spaces to make Lady .
them must-stop destinations? ” Wisdom —— - : 2 : “
myral ) p— R 70 SERER
:'IJEFZEOTTKE o o ¥ ; | v ]
resident Al b
3 1 cal a & [
Knox County Area Development Foundation : Nkﬁ:ﬁ r:l.&?ﬂl i 2 |’<¥I/ |
l rey - /.f‘ L= I
'. columbus ‘ e i |
| Rock sn:lw 5 * k i N B
it 111 L3 = : i
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Chapter 8 Takeaways

1

IDENTIFY

3

HELP ESTABLISH THE CENTRAL OHIO

W OUTREACH PARTNERS. TRAIL TOWNS PROGRAM.
» ] . 3 T 3 Dieterming whao is already doing the work of outreach Support MORPC's efforts to develop a Trail Town
=;—-a ! ' E to Trail Ammbassadors, or whao is best positioned to take pregram and help spread the word about it
. ~ 9 )". 5 it on, and invite them to participata in a broader,
) & B La more coordinated effort.
y |2 b
- ’ .

2

« 5 = ol e = : CREATE A TRAIL AMBASSADORS
| B o o
> » * 2 O [ T wil NETWORK.
- L ey T A
7 ;- ; 4 : > | ! L& Invest in strategies that develop Trail Ambassadors’
i rg’ 2y - i B capacity to engage trail users, in particular shared
! =+ = - ’ cppartunities for education, netwarking, and

resource development.

g vorec
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WAYFINDING STRATEGY GUIDE FOR THE CENTRAL OHIO GREENWAYS

Trail Counter Placement
Guidelines

Collecting trail count data to evaluate wayfinding
interventions is foremost a matter of selecting
appropriate locations at which to install the counters.
MORPC has funding to install nearly 27 new permansent
trail counters throughout the region. These may
replace or supplement ocutdated count technalogy now
deployed in 24 locations throughout the neteork.

MITICATING INTERFEREMNCE

Proper trail counter siting entails, first, ensuring sensors
are not subject to interference by flooding or snowfall,
power lines, non-trail traffic, congregating trail users,
geographic features, or other disruptivefobstructive
elements. Trail count data should be monitored to
identify sites registering abnormally low or high trail
use, 50 counter issues can be quickly resclved.

ASSESSING WAYFINDING

To evaluate wayfinding-related impacts on trail use,
trail counters should be placed at trail access points,
preferably those with major residential developments
and/for activity centers nearby — i.e., places with
people who can come and go, and reasons for them

to do so. Siting them at these locations can facilitate
assumptions about the success of directicnal
interventions in helping pecple locate, exit, andfor
successfully make their way back to a trail.

AVOIDING DOUBLE-AND NO-COUNTS

There are generally two styles of trail access points.
Sorme trail access points are T-shaped, with a single
entry point perpendicular to the trail. These can, in
theory, have one counter that tracks people entering
and exiting the trail, if it can be placed far enough
from the corners to aveid counting them both as

they approach and after they turn, and far encugh
from any crowds that may congregate. If this is not
possible, counters will need to be placed on either side
of the entry runway to capture people going in either
direction. Other trail access points are long stretches
that run parallel to a trail {for example, those alongside
a parking lot or event plaza). These will always require
two counters placed at the far edges of where people
can enter the trail, to register people headed in either
direction but not random, non-trail activity.

These sites have in
common that they are
places where people can
enter the trail and have
reason to exit the trail for
exploration and inspiration.

As such, they would be
~ good places at which to
locate t,'rail counters.




DATA COLLECTION

& WAYFINDING STRATEGY GUIDE FOR THE CENTRAL OHIO CREENWAYS

The Easton Trailhead
Master Plan

Many sites along the Alum Creek Trail and within

the Easton Town Center shopping area, aswell as

a rajor route between the two, were selected for
wayfinding interventions in this plan. The blue dots

on this map highlight where these improvements are
recommended. The following pages show renderings
of what each site could look like, and what the
experience of encountering them might be, as a trail
user travels from south to north, taking an excursion to
Easton along the way.

784 FINAL | MARCH 2024
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Case Study Area Signage
Recommendations

Maost of the sign typologies delineated in Chapter 5
would be used to adequately sign the Alum Creek
Trail and Easton Town Center.

TRAIL ID SIGNS
Twio Trail ID signs placed just after Morse Rd and Innis
RBd would note the distance to Easton Trailhead.

ROAD SIGNS
The Morse Rd and Innis Rd underpasses would have
road signs posted on both sides of the bridges.

TRAILHEAD FACILITY SIGNS

The Easton Trailhead's main structure would post the
trailhead facility sign on both sides, to be visible from
the rear parking lot and from Sunbury Rd.

WAYFINDING SIGNS

Two Wayfinding signs, cne facing north and the other
facing south as trail users leave Easton Trailhead,
would provide the distance to several destinations
each.

FINAL | MARCH 2024

TRAILHEAD TYPOLOGIES

MAP & INFORMATION KIOSKS

Map kiosks would be positioned at the trailhead
and also at each Bike Hub location throughout
Easton. A digital information kiosk idenitical to
those featured throughout Easton Town Center
could be placed at the trailhead to provide
information on routes to and from the shopping
center, where to park bikes during an excursion
there, what amenities are available, safety tips,
programming alerts, the COG network more
broadly, transit stops and schedules, and more.

TRAIL ACCESS SICNS

Signs along Easton Way, particularly at the
intersecticns of Morse Crossing, Easton Loop W,
Easton Square Pl Chagrin Dr, and Brighton Rose
Way, would alert Easton guests of the nearby
Alum Creek Trail access.




COG WAYFINDING STRATEGY GUIDE ELEMENTS

o

_)'.
X
s
<
w

3
®
X

s ever seen — the first trailhead to bring
outdoor recreation, retail, entertainment, public art,
mobility options, community ﬁtwa'mming, and social
interaction together in one destination, on a truly
grand scale. g
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AWAYFINDING STRATESY GUIDE FOR THE CENTRAL OHIO GREENWAYS

Trailhead Placemaking
Recommendations

Placernaking is the task of making a place where
people want to be. It is designing a space in which
people have things to do, meaningful experiences,

and opportunities o see and be seen. Easton Town
Center has a reputation for excallence in placemaking,
which would no doubt extend to a new trailhead and
its grounds. Key placemaking elements in this plan
include the artfully designed, multi-functional trailhead
shelter; the public art and other creative amenities;

the various seating options; the mix of activities to
anjoy nearby (soccer, bicycling, reller blading, walking,
and kayaking); the creative pavernant rmarkings and
unigue finishings; and the interpretive elermeants to
augrnent trail users’ experience of nature as thay

cross both gateway bridges. People linger in places

like this. They find excuses to visit places like this. They
remember places like this — so thay can find their way
back more readily next time. The Easton Trailhead, as
depicted here, is precisely the type of memorable place
a premier trailhead is intendad to ba.

203 FINAL | MARCH 2024




COG WAYFINDING STRATEGY GUIDE ELEMENTS

Easton Trailhead

VIEWSHED
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Easton Trailhead

View From Sunbury & Easton Way

The trailhead is a stunning structure that
offers trail users numerous amenities —
shelter, concessions and vending machines,

maovable tables and chairs, restrooms,
information, and more.

iy,
i iy,
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; PIgEemaking Along the Trail
- at Sunbury Road
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SIGNAGE RECOMMENATIONS




DETOURS

High-Comfort Route Along"( '
(Condition 2)

At the driveway to adja
Easton Way wide
that would &
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Cyclists at Easton Town Center have several dedicated .
e i bikppml:hgﬁuttnchmfmm,ﬂ:hhamrhg-adigitﬂ
—  information kiosk, custom-designed bike racks, and CoGo
stations for short trips within the shopping center grounds.
Trained employees go out of their way to offer trail users
resources and information to ease their journeys.

MORPC




Trail Town Website
Development




Trail Town Website Development

GOALS

1) Develop a captivating Trail Town Website experience.

2) Perioritize intuitive design for seamless user navigation.

3) Showcase essential amenities and must-visit destinations prominently.
4) Enhance online marketing visuals to amplify the COG Brand.

Anything else should we prioritize in the Trail Town website?

MORPC




Examples of Successful Trail Town Websites

Florida Trail Town Great Allegany Passage

Florida Trail Towns Website GAP Trail Website

MORPC



https://storymaps.arcgis.com/collections/c3b028e2601648139194b1649ba75351
https://gaptrail.org/map/

Florida Trail Town Website

Collection

Florida Trail Towns

€@ Dunedin: AFlorida Trail
A collection of Story Maps highlighting o
Florida Trail Towns, from the Florida
Department of Environmental Protection's

Office of Greenways and Trails.

Town

o Palatka: A Florida Trail Town

b~

Clermont: A Florida Trail
Town

o Vilano Beach: A Florida Trail
Town

= \ - : y .._,
o Deltona: A Florida Trail Town

1) A collection of Story Maps for
each Trail Town using

ArcGIS Story Map Platform.

2) Once clicked, you're
redirected to a page for that
town with relevant

information and destinations.



Florida Trail Town Website cont.

Florida Trail Towns M e ®

e - Trail Town Titusville: A Florida Trail Town Malabar: A Florida Trail Town Vilano Beach: A Florida Trail Town Palatka: A Florid

1) Has a tab at the top so you

Dunedin: A Florida Trail Town Coast-to-Coast Trai Downtown Gair

can switch between different

alth of opportuniti
ils committee, spe;

Trail Town Story Map pages.

2) An interactive map in the

e | | middle with destinations
! ﬂa marked.
= é i Sl'ﬁluwillleI :‘
. 3) Each destination is clickable,
bringing up a tab with more

information.

| ; f 4 -
Local Parks Wayfinding Titusville Welcome Center Downtown Downtown Ice Cream Shop

East Coast Greenway

Downtown Events Mayor Walt johnsen with
ity staff, Office of




Great Allegheny Passage Trail Town Website

Plan Your Trip

7

Take a ride on a section of
the GAP starting in
[choose a town]

O

Spend a few days on the
GAP while

[choose an activity] along
the way.

—0

Follow a recommended
trip. [choose a trip typel

( Interactive Map

) ( Updates

) (

TrailGuide

1)

The Gap website has a
wealth of resources with
itineraries, trip planning

guides, and trail reports.

We’'ll be focusing on their
interactive map as an

example.

Their interactive map uses

the Mapbox platform.



Great Allegheny Passage Trail Town Website pt.2

Al:mgo PS M\gw
Add Stops

Search By Name

Search By Type

683 Results Select All | Deselect All

b= Y & f =
A e j} o=
H &2 O T ©
OF AOQO QO
F0
Filter By Town

Plan Your Trip
0= +
Mount Pleasant =
A
e
@
Bear
Ul
@
Scottdale
Everson -
|-‘vr°ulu, i’ : (’””j
Redstone é A
Star Junction
)
(PL}
A
) ()
o 7
L4 LL
e @
A\ AL
Smock e, South :
Lohellsville
/5?,] e r.'_:fEJx Q;er.?zt_ree;:'-.-';_;; Irj};»_m\_fe Ehis_ma_p_

A Campground (21Results)

1) Shows amenities and

destinations along the trail
with simple iconography.
Provides a variety of filters

and shows any closures.

Can add destinations into a
trip which allows for easy

planning.



So, We’ve Been Experimenting With How We Could Do This

T
.‘e‘u Lo,
. _(_E o
L -
\ L
P, "

T

Collection

Central Ohio
Greenway's (COG)
Trail Towns

A collection of Story Maps highlighting COG's

Trail Towns along its regional trails

Mid-Ohio Regional Planning Commission

° Ohio to Erie Trail

1) Similar landing page to
the Florida Trail Towns

Website

2) With each Story Map

being a COG Trall



An Example for the Olentangy Trail

Alum Creek Trail Big Walnut Creek Trail

Blacklick Creek Trail

‘ove’

Destinations Along the Olentangy Trail

Dining

Drinks

Museums & Galleries

Parks

Points of Interest

Shopping

Trailheads

B
1

—

Eastcleft

San
Margherita

Camp Chase Trail Darby Creek Trail

Ohio to Erie Trail Olentangy Trail

Clintonville

-__...

Upper
Arlington

Olentangy West

Fifth by Northwest

Marble Clif

Grandvigys Higlghis
Heights

University District

Milo

Linden

Scioto Trail

1)

The Olentangy Trail,
Adjacent Communities,
and Points of Interests

are shown.

With tabs on the side
to filter by destination
type, like the GAP.

Again, this was just to

test functionality!



Open Discussion

Next Steps for the COG TRAIL TOWN WORKING GROUP: DRAFT IDEAS

1) Improve the COG Trail User Map
1) Placemaking
2) Community Engagement
3) Experience Columbus Outdoor Trails Pass

2) COG Interns and other community interns to implement the COG Wayfinding Strategy

| Gy | N

Marketing & Community & Economic Infrastructure Wayfinding Art, Culture, &
Communications Business Catalysts Placemaking
Engagement
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